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Treasured island
With few natural resources other than its celebrated 
white sand beaches and exquisite clear turquoise waters, 
Mauritius has turned itself into an economic success story 
through innovation and ideas. By creatively exploiting its 
strategic location, the island has reinvented itself from 
a struggling monocrop economy to a vibrant jewel in the 
Indian Ocean, treasured by tourists and investors alike.
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Treasured island

Mauritius prides itself on being an upper 
middle income nation with thriving, diverse 
industries and strong ties to Asia and Africa, 
a far cry from the struggling island economy 
it was on independence from the UK in 1968.

To achieve this transformation, Mauritius 
has engaged in aggressive economic diversifica-
tion, first using the proceeds of its once domi-
nant sugar industry to build a strong manufac-
turing base, and then broadening into services, 
initially tourism. The country now has an aver-
age annual growth rate of around 5 per cent.

Today, the island is known for a financial 
services sector comparable to Bermuda’s, a fast-
growing ICT industry – in particular, in busi-
ness process outsourcing – and, increasingly, as 
a regional hub for medical tourism and higher 
education. 

Its political system, meanwhile, has won 
international acclaim. In 2011, the island was 
rated the only “full democracy” in Africa – and 
one of just 25 countries in the world – by the 
Economist Intelligence Unit’s Democracy In-
dex. It has a strong regulatory framework and 
is also consistently ranked as having the most 
business-friendly climate in the region, boosted 
by low taxes – though it has never been consid-
ered a tax-haven by the OECD.

Not endowed with plentiful natural resourc-
es, the island is dependent on the ingenuity of 
its 1.3m inhabitants. Its workforce is young, 
educated – with nearly 90 per cent literacy – and 
bilingual, speaking English and French. Their 

resourcefulness has allowed it to overcome seri-
ous challenges in traditional industries such as 
sugar and textiles by moving up the value chain 
and embracing new production techniques. As 
a result, Mauritius is now known for offering 
high quality services, from top-end tourism to 
pioneering healthcare techniques.

Investors can harness a strong business 
relationship with the UK and much of Asia, 
particularly India, to which the island is the 
biggest conduit of investment. But its future 
may well be more about its own continent. With 
advantageous trade and tax arrangements and a 
wealth of regional knowledge, Mauritius is well 
positioned to offer investors a stable base from 
which to enter Africa, which is fast becoming 
the world’s next big growth market.

There are challenges, some partly outside 
the country’s control. Mauritius will need to 
overcome ongoing global financial turmoil. It 
needs to continue to improve its connectivity to 
the rest of the world. And it will no doubt face 
competition from more powerful and populous 
economies as it positions itself as a stepping 
stone to Africa.

Yet as L Amedee Darga, chairman of Enter-
prise Mauritius, puts it: “We are humble enough 
to be aware of our size. But we understand that 
we have a strong competitive economic edge 
over most African countries. We are interested 
in being a part of the pack – and having our 
fair share of the huge economic development 
taking place.”  <<<

>

For suggestions on a feature on your country or 
any specific theme, please contact us on: 
features@the-report.net 

For an expanded version of this feature:
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01  Port Louis, the capital of Mauritius, is 
the business centre of the country.

02  Over the years, the island has 
positioned itself as a hub for 
medical tourism.

03  Mauritius is renowned for its white 
sandy beaches and crystal-clear 
turquoise waters.

04  Sugar cane plantations cover 
almost half of the island.

05  Le Caudan Waterfront is the place 
to go for shopping, restaurants, 
leisure and entertainment.

Writer: Keyur Patel

       In the mind’s eye Mauritius conjures images of an island 
paradise, with its endless stretches of white, sandy beaches, 
surrounded by the world’s third largest coral reef. Behind this 
idyllic picture, however, is an impressive economic success story 
fuelled by the innovative spirit of its people and government.

M

Just how African  
is Mauritius?
One of Africa’s most prosperous 
countries, Mauritius is looking to 
form closer cultural ties with the 
continent.  

Mauritius identifies itself as an African 
nation – and is a member of the SADC 
common market – though it is 2,000km 
from the continental mainland. Indo-
Mauritians make up around two-thirds 
of the 1.3m inhabitants, while Creoles, 
of African descent, are the island’s other 
large ethnic group.

While Africa is the world’s poorest 
continent, Mauritius is among its most 
prosperous nations: gross domestic 
product per person in 2011 was more than 
£5,600. Poverty is low and it is consistently 
ranked the best-governed nation in Africa. 

Dawood A Rawat, director of British 
American Investment in Mauritius, 
believes that while, geographically, 
the island is recognised as part of the 
continent, culturally, it is often not 
accepted as “being truly African.” He 
says: We need to position ourselves fully 
as part of the continent – and to be seen 
by Africans as one of the linchpins for 
facilitating its improvement and growth.”
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The robustness of the judiciary 
makes it one of the one of the 
most trusted institutions. The 
British legacy is reflected in 
Mauritius’ retention of the  
Privy Council as its final court 
of appeal.
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Writer: Keyur Patel

       Attracted by its world-class business environment and 
private sector-led growth, investors are increasingly looking 
upon Mauritius as a gateway to the emerging world.

Very few countries are as open to business 
as Mauritius. In the latest Index of Economic 
Freedom by the World Heritage Foundation, 
the island ranked 8th, out of 179 nations. In 
the World Bank’s 2012 Doing Business report, 
it was rated 22nd in the world – the top per-
former in Africa.

Just how has it fostered such a business-
friendly climate? Crucially, says Raj Makoond, 
executive director of the Joint Economic Coun-
cil (JEC), around three quarters of investment 
comes through the private sector, powering 
economic growth. The government’s role is 
more as a facilitator, implementing a sound 
regulatory framework. 

“There is a tradition of the private sector 
working closely with the government,” he 
adds. The JEC, which coordinates the private 
sector, is “very much involved in international 
trade, fighting specific crises and regular eco-
nomic policy value addition on issues like 
budgets”.

What can international investors expect? 
A conducive fiscal regime, certainly, says Ken 
Poonoosamy, chief executive of Mauritius’s 
Board of Investment. But as well as levying 
just 15 per cent corporate, value added and 
income tax, Mauritius is a bridge to emerg-

ing markets. Currently the biggest hub for 
foreign investment into India, the next step 
is to further strengthen business ties with its 
own continent.

“My vision is to make Mauritius an undis-
puted gateway for all cross-border investment 
into Africa,” Poonoosamy says. The island al-
ready has a number of advantages: its location 
in the Indian Ocean, nearly 20 double taxation 
agreements with African countries, and mem-
bership of free trade areas including COMESA.

 “Everyone feels at ease in Mauritius thanks 
to our investment protection, support struc-
tures, cultural diversity and political, economic, 
and legal environments,” adds Makoond.

The island bridge

>

The son of a national icon, Ramgool-
am became the fourth prime minis-
ter in a nation which ranks amongst 
the world’s most democratic.

Before he became a politician, Navin 
Ramgoolam, who is currently serving his 
third term as prime minister, trained in 
medicine and law. After his first term, be-
tween 1995 and 2000, he returned in 2005 
and was re-elected five years later. 

The son of Seewoosagur Ramgoolam 
– considered the ‘father of Mauritius’– 
Navin has overseen an impressive period in 
the island’s history. Despite being rocked 
by the global financial crisis, its GDP grew 
at an average of 4.6 per cent from 2007-10. 
Politically, meanwhile, Mauritius has been 
ranked the best governed nation in the 
continent for each of the past five years, 
according to the Ibrahim Index of African 
Governance. 

This fidelity to democracy is “extremely 
important because it provides a stable plat-
form for investment,” says Raj Makoond, 
executive director of the Joint Economic 
Council. As well as elections every five years 
enshrined in the constitution – ensuring a 
seamless transition of power – he highlights 
the fact that Mauritius has a robust legal 
framework and independent judiciary. 

Dr. Navinchandra Ramgoolam
Prime Minister of Mauritius

Why invest in Mauritius
Instead of fighting globalisation, we 
felt it was more important to be part of 
that process. We want to ensure that 
Mauritius is a hub, just like Singapore 
and Hong Kong.
Ken Poonoosamy
Chief executive of Mauritius Board of Investment 

L Amedee Darga
Chairman of Enterprise Mauritius

Our growth rests on having a broad 
perspective, and Africa is our growth 
driver. We are promoting Mauritius as 
a financial and business platform for 
doing business in Africa.

DROPPING THE TAX HAVEN TAG

Mauritius is a low tax jurisdiction with a business-friendly environment – but it is keen 
to emphasise that is not a haven for tax avoidance, foreign or domestic. It is not, nor 
has it ever been, on the OECD blacklist of tax havens. And far from adopting the secre-
tiveness of countries usually condemned as such, it has developed open practices for 
exchanging information. 

Writer: Sam Mendelson

       Britain and Mauritius share an abiding cultural past and 
now a strategically crucial relationship, with investment, 
security and education opportunities all key.

The UK and Mauritius share a long history 
dating back to 1810, when Britain took control 
of the island from the French. British influ-
ence persists – from the English language and 
political system to driving on the left. But the 
links between the two countries go far beyond 
their shared colonial past, and as in the UK’s 
other, better-known “special relationship”, they 
remain complex. 

Nick Leake is the UK’s High Commissioner 
to Mauritius, and believes that the importance 
of Mauritius to Britain can been seen in the 
UK’s three main foreign policy priorities  – se-
curity, prosperity and consular services – and 
Mauritius, he says, “factors into all three”.

A regional friend 
On 8th June, prime minister Navinchandra 
Ramgoolam met with British prime minister 
David Cameron – the first meeting between 
prime ministers of the two countries for 30 
years – to discuss issues ranging from the sov-
ereignty of the Chagos Archipelago to Indian 
Ocean piracy. 

“Mauritius has vast experience to share on 
building democracy, good governance and hu-
man rights,” adds Leake. “It is also one of the 
strongest supporters of free trade initiatives, 

which can provide a massive boost to Africa’s 
economic development”. Moreover, the island 
has a large British community along with 
100,000 annual British tourists meaning that 
the UK’s third priority – consular services – is 
first-rate by necessity.

Security has taken on an added dimension 
with the rise of piracy off the Horn of Africa, 
and Mauritius has emerged as an important 

The other special relationship

>

M

School friends
Leake is also keen to emphasise the deep educa-
tional ties. “Middlesex was the first British uni-
versity to open a campus here and others will 
follow. Mauritian and African students who 
may not be able to afford to study in the UK 
can still experience a British education here,” 
he says. 

Challenges
One sticking point between the two countries 
is the status of the Chagos Islands. Mauritius 
is pushing to reassert its sovereignty over the 
territory, under the terms of an original British 
promise that the islands would be returned to 
it within 50 years of independence – or 6 years 
from now.

There are also obstacles beyond the reach 
of diplomacy. As Leake concedes, air access and 
connectivity with the African continent will have 
to be improved as Mauritius becomes a real hub 
for British investment – there are currently daily 
flights only to Johannesburg. “The physical in-
frastructure also needs further enhancement”, he 
adds. “But from what I have seen since I’ve been 
here, the government is well aware of these issues 
and planning to tackle them”. The relationship, 
like its counterpart, is in good shape.

aide in protecting British shipping interests. 
At their meeting, the two countries’ leaders 
signed a memorandum of understanding on 
the transfer of suspected pirates and seized 
property, helping to overcome one of the hur-
dles to cracking down on the wave of piracy.

BusINEss PAssPORT  
FOR AFRICA On 14th June the Mauritius Board of Investment and the Mauritian High Commission organised an event 

entitled “Mauritius – your Business Passport for Africa” in London. The aim was to showcase the potential 
of Africa and the unique advantages of Mauritius as a platform for investing. As Asian labour costs rise, 
manufacturing in Africa for export becomes a bigger opportunity. Africa’s closer integration in the global 
supply chain means the continent’s future has never been brighter. The event brought together dozens of 
industry players to learn about the Mauritian government’s business incentives for companies wishing to 
use it as a springboard into Africa.

What are the advantages of Mauritius as a 
platform for investing into Africa? An event 
for a UK business audience explains.

INVESTMENT > RELATIONS

Investment Gateway to India 

Due to an advantageous double taxation trea-
ty, many investors enter India through Mauri-
tius. Inflows of foreign direct investment from 
the island totalled more than £35bn over the 
past decade – 42 per cent of all FDI into the 
world’s second most populous economy. India 
is also the second largest investor in Mauritius, 
after the UK.

M



“
Mauritius has spent the 
last decades successfully 
building a diverse economy, a 
democratic political system, 
and a strong social safety net. 
Many countries could learn 
from its experience.

Joseph stiglitz

Arnaud Lagesse
CEO of GML

Hector Espitalier-Noel
CEO of ENL Group

Mohamad Ameen H. Rawat
CEO of H.M Rawat 

Dawood A. Rawat
CEO of BAI
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PATRICK MAVROS EMBODIES 
THE SUCCESS OF THE 
ISLAND IT HAS CHOSEN AS 
ITS HOME

Patrick Mavros began his self-named jewellery 
business in 1978 in what was then Rhodesia. 
Self-taught and passionate, he built a brand that 
now boasts a flagship store in London’s Knights-
bridge. With almost all the business from con-
ception and design to prototyping and photo-

shoots done in-house, and a uniquely Mauritian 
brand DNA, the long-term foundations for ex-
pansion have been laid. As his son and company 
director Forbes Mavros explains, “Mauritius - 
like the jewellery - has been positioned well as a 
high-end product and that should remain”.

GML
 
GML’s portfolio covers property 
management, industrial and fi-
nancial services and hospitality. 
Mr. Lagesse has been CEO since 
2005 after joining the company 
ten years previously. With degrees 
from Harvard, INSEAD, and Aix-
Marseille in France, his career is 
built on academic excellence, but 
a long family history too: through 
GML his father and grandfather 
invested in small Mauritian com-
panies. Today, with financial 
services in South Africa, sugar 
groups in Africa, and a team off 
to China, he sees a global future 
for his company, although adds 
that: “with everyone running from 
heavy taxes, Mauritius is a good 
place to invest”.

ENL GROuP 
 
Mr. Espitalier-Noel has been CEO 
of the ENL group since 1990. The 
group is involved in agriculture, 
commerce and manufacturing, 
property development and invest-
ment management and dates back 
to the sugar industry in the 1820s. 
He was appointed to the Board in 
1984 and is widely considered one 
of the region’s foremost corpo-
rate governors. He has served as 
the Chairperson of the Mauritius 
Chamber of Agriculture and has 
been Non-executive Chairman of 
New Mauritius Hotels since 1997. 
He is proud of “the effort and dy-
namism through generations” of 
his French ancestors in pursuing 
their agriculture and sugarcane 
interests.

BAI
 
Mr. Rawat has been with BAI 
Group for over 40 years, and has 
been Chairman of British Ameri-
can Investment since its incep-
tion in 2002. When he joined the 
company in 1970, it had only just 
opened its doors in Mauritius. He 
rose quickly and joined the US 
head office in 1978. Serial pro-
motions saw him reach number 
two position and then company 
President two years later. Now, 
he leverages his understanding 
of Africa to build new bridges 
between international investors 
and the continent, and brings his 
social bona fides in health and 
education to fruition. He is a self-
described ‘doer’ who loves to be 
part of the action. 

H. M. RAWAT 
 
Mr. Mohamad Rawat is part of a 
Mauritius business dynasty that 
goes back 120 years. His father set 
up his own business in 1959 and 
was founder of what is now HM 
Rawat Group - owned by Moha-
mad and his brother Mahmad. 
The company is the authorised 
distributor or official importer of 
high end goods, cars, and electron-
ics brands ranging from Nokia and 
Asus to Puma, Ferrari and Aston 
Martin. With a renewable energy 
business unit opening, and the 
expressed aim “of putting Mau-
ritius on the world ICT map as a 
preferred and advanced destina-
tion”, Mr. Rawat and his brother 
are continuing the evolution of an 
old and admired name. 

Mauritius entrepreneurs
Writer: Sam Mendelson

Mauritius’ vibrant private sector is arguably the catalyst for its continued  
economic transformation. Seeking new opportunities for growth, both locally and 
abroad, its companies have flourished by continuously developing new approaches 
to stay ahead in an increasingly competitive environment. Four CEOs - three of them 
from multi-generational Mauritian institutions - talk about their companies’ pasts and 
futures, and how they have adapted to changing times...

Writer: Keyor Patel

A once struggling monocrop economy, Mauritius has developed a 
diverse range of industries, from textiles to technology, thanks to 

smart investment and a business-friendly climate.

When Mauritius won independence from 
the UK in 1968, its economic outlook was far 
from promising. At the time, James Meade, a 
Nobel prize-winning economist, said: “It is go-
ing to be a great achievement if [the country] 
can find productive employment for its popula-
tion without a serious reduction in the existing 
standard of living. [The] outlook for peaceful 
development is weak.”  

How things have changed. Last year, 
Joseph Stiglitz, a Nobel laureate and one of 
the world’s most frequently cited economists, 
wrote: “[Mauritius] is neither particularly rich 
nor on its way to budgetary ruin. Nonetheless, 
it has spent the last decades successfully build-
ing a diverse economy, a democratic political 
system, and a strong social safety net. Many 
countries, not least the US, could learn from 
its experience”.

What has spurred what Stiglitz calls “The 
Mauritius Miracle”? In the 1960s, the country 
was heavily dependent upon a sugar indus-
try which made up nearly all of its exports 
and was operating at close to full capacity. 
Economic growth was sluggish and unem-
ployment high. 

Because the island has little in the way of 
natural resources, its government recognised 
that economic diversification could only be 
achieved by investing in labour-intensive, ex-
port-led industries. First grew a robust manu-
facturing sector, thanks to business-friendly 

policies – most notably, an Export Processing 
Zone introduced in 1971. Global economic 
shocks hit at the end of the decade – forcing 
Mauritius to request two World Bank loans – 

Diversification

> but by the 1980s, the economy, now supported 
by three pillars, had been transformed. The 
textiles industry rivalled sugar as the island’s 
main generator of export revenue. Meanwhile, 
a burgeoning tourism sector began to bring in 
significant income and generate employment.

Recent years have seen a move towards a 
more services-focussed economy. The creation 
of a stock exchange and the abolition of foreign 
exchange controls helped a liberalised financial 
services sector take off in the 1990s. Over the 
last decade or so, Mauritius has focussed in-
creasingly on ICT, and boosted its connectivity 
to much of the world by investing in fibre optic 
cables.  Today, the country is looking to special-
ise in areas such as medical tourism and bring 
top international universities to its shores.  

The key to Mauritius success thus far has been 
its ability to reinvent itself in the face of adversity. 
When sugar producers faced falling prices, they 
shifted to generating renewable energies. Textiles 
producers reacted to a loss of trade agreements by 
moving up the value chain.  It is this resilience and 
creativity, boosted by a workforce that is young 
and educated, that puts Mauritius’ in a strong 
position to face future challenges.  <<<

> ECONOMY

Economy is heav-
ily dependent on 
sugar production, 
accounting for more 
than 90 per cent of 
exports. Mauritius 
becomes independ-
ent from the uK in 
1968.  

The first Export 
Processing Zone 
(EPZ) is created in 
1971, leading to 
strong growth in the 
Mauritian textiles 
industry over the 
decade.

The tourism 
industry emerges 
an economic pillar 
and a major source 
of employment, as 
the government 
encourages foreign 
investors into the 
sector.

After offshore bank-
ing is enabled and 
a stock exchange is 
established, policy 
makers focus on 
liberalising the 
financial services 
sector.

Mauritius devel-
ops as a regional 
technology hub with 
a fast-growing busi-
ness process out-
sourcing industry.

What’s next? Medi-
cal tourism and 
higher education 
are adding to the 
island’s fast growing 
tertiary sector, while 
established firms are 
expanding into new 
industries – such 
as sugar producers 
into energy.
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ReAsOns TO visiT 
MAuRiTius

Sports

sport is a growing 
attraction for tourists 
to Mauritius. Events 
are extensively covered 
by the international 
press, ranging from 
deep-sea fishing, golf 
marathons, triathlons, 
surf ski, show jump-
ing, beach rugby, kite 
surfing, diving and 
cycling. This profile is 
driving an increase in 
“thematic” holidays, 
especially for golfers, 
divers, cyclists and eco-
tourists. In addition, 
the 11 International 
standard golf courses 
attract celebrity players 
from Europe and the 
us, while the island of 
Rodrigues, which the 
minister describes as 
being “like Mauritius 
60 years ago”, is being 
marketed as a paradise 
for scuba, kite-surfing 
and fishing. 

World class hotels, world class service, 
built on world-class beaches, with 

good weather all year round.

     Awards a-plenty: Five at this year’s 
World Travel Awards alone.

The five-star Le Touessrok by Sun Resorts 
- an amazing property of 203 upmarket 

villas with individual butlers, swimming 
pool and an 18-hole golf course.

The best of home on a secluded island: 
English press and television, and West-

ern standards of luxury and service.
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01  Mauritius’ coastline offers the perfect 
location for sailing and deep sea fishing.

02  Challenging reef waves make the 
island one of the world’s finest kite 
surfing destinations.

03  A quad bike tour through the Frederica 
Nature Reserve makes for splendid 
panoramic views across vast plains.

04  The Mauritius Golf Open attracts 
players from across the world.

05  In a conservation effort, giant 
tortoises are being bred in reserves on 
the island, where they are thriving.

According to Mark Twain, “you get the idea that Mau-
ritius was made first and then heaven, and that heaven 
was copied from Mauritius”. One million tourist arrivals 
in 2010 would readily agree with him, but the financial 
crisis has had its effects, and tourism arrivals dropped by 
3% in January 2012 compared to January 2011, with 12 
markets out of forty performing negatively. 

A natural reaction to this volatility might be to move 
downscale, but minister of tourism Michael Yeung Sik 
Yuen is hesitant to dilute the country’s brand. “We have 
not lowered our prices, and we will not do so, because 
we are a high-end tourism market and our product is 
excellent. The people of Mauritius are incredibly at-
tentive and friendly; we have one of the best services 
in the world”.

The minister is firm in his belief that the key to over-
coming the crisis is through the use of technology to pro-
mote the island, especially to new markets. This will require 
developing a presence on social networks and an “aggres-
sive e-marketing campaign everywhere in the world”. 

International recognition
Mauritius has some of the world’s best hotels and 
spas, and in this year’s World Travel Awards Mauritius 
won “World’s Leading Beach Destination”; “World’s 
Leading Island Destination”; “Indian Ocean’s Lead-
ing Beach Destination”; and “Indian Ocean’s Leading 
Destination”. With this kind of positive independent 
publicity, keeping tourism down may be a priority  
before too long.

New markets
Robert Desvaux, chairman of the Mauritius Tourism 
Promotion Authority (MTPA), says that a more intensive 
and sustained approach is being adopted to tap tourism 
markets. “In Europe, the approach is to consolidate our 
presence in the main tourism markets of France, Ger-
many, Italy, UK, Switzerland and Spain”, he says. “At the 
same time, more emphasis is being laid selectively in ex-
ploiting the Benelux and Nordic countries and Russia 
- which are all still responding positively”. New markets 
will be penetrated with new airline linkages.

A tripartite approach
The MTPA’s approach is three-pronged, Desvaux says. 
The first element is reinforcing visibility through an in-
tegrated communications strategy. The second prong is 
accessibility: Mauritius as a long-haul destination relies 
strongly on ease of access to meet its growth objectives 
and stay competitive. The MTPA plans to encourage spe-
cial flights originating from points of departure not serv-
iced by Air Mauritius and other airlines. The final prong 
is the country’s attractiveness, which means “promoting 
Mauritius’ variety, diversity and value for money across 
all markets.”

Selling points
Mauritius has several key features that make it attractive 
not only to the prospective tourist looking for a beautiful 
getaway in a sundrenched paradise but also to investors 
looking for new opportunities in the sector. >

>

Heaven on Earth
      Offering an exotic beach location like no other, as a tourist 
paradise Mauritius virtually sells itself, and the international 
accolades are flooding in. Today, the country is harnessing its 
creative spirit to keep its tourism industry vibrant – and meet its 
target of an annual 2 million visitors by 2015.

Writer: Sam Mendelson
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“
Our investment in cable 
projects, including 
interconnection with EIG, EASSy 
and WACS, will reach USD100m 
by 2015 thus enhancing our 
international connectivity.

sarat Dutt Lallah
CEO Mauritius Telecom

Stay
Heritage Resorts 
welcomes you to its 
domaine
2500 hectares of unique 
experiences

Two-thousand-five-
hundred hectares in 
the south of Mauritius, 
stretching from the hills 
to a turquoise lagoon, 
Le Domaine de Bel Om-
bre offers an exceptional 
wealth of experiences 
to all its guests, in total 
harmony with its unique 
surroundings.
Guests have a choice of 
3 accommodations, two 
5 star hotels inspired by 
the Mauritian heritage : 
Heritage Le Telfair and 
Heritage Awali Golf & 
spa Resorts and Herit-
age The Villas, luxury 
villas to rent.
The Domaine de Bel 
Ombre also includes  11 
restaurants including Le 
Château de Bel Ombre, 
a 18-hole championship 
golf course, Heritage 
Golf Club; 2 activities 
centres and 2 seven 
Colours spa villages ; 
the Frédérica Nature 
Reserve and the  C 
Beach Club…unique in 
Mauritius!
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Michael Yeung sik Yuen
Minister of Tourism

Q&A

Maurice Ile Durable
Mauritius’ sustainability project is 
long-term planning at its best

The Prime Minister’s vision, “MID” 
seeks to transform the social, eco-
nomic, and environmental land-
scape through sustainable develop-
ment, participation and inclusive 
growth. It is a long term vision with 
five priorities: energy, environment, 
employment, education and equity. 
Three projects are underway. The 
Landfill Cast Project is producing 
kilowatt hours and a letter of intent 
has already been issued for a 30MW 
wind farm at Curepipe Point. Mean-
while the Electricity Board is dis-
cussing a 10MW farm at Plaine des 
Roches. Public consultation has led 
to projects such as the Small Inde-
pendent Power Producers scheme, 
wherein anyone who installs a small 
wind turbine, panels, or a mini hy-
dro with 50KW production capacity 
can sell the energy they produce. 

1. What makes Mauritius unique?
One of the most unique aspects is our diversity. In 
Mauritius you will find Indians, Chinese, Creoles 
and Europeans and everyone gets along despite the 
different religions. There is a very strong sense of 
unity, peace and harmony, because above all we are 
Mauritians.

2. How does Mauritius want to position itself 
in the golf tourism niche?
Currently we have three to four major competi-
tions annually - including the Open in December. 
We have 16 golf courses on the island. We are try-
ing to attract at least some of the top 10 golfers in 
the world. 

3. Why is the La Balise Marina in the Black 
River area important?
Mauritius is becoming a European retirement des-
tination. The residential marinas are continuing to 
grow.  La Balise Marina will be the first of probably 
many. It’s a very high end project.

Tassarajen Pillay Chedumbrum
Minister for ICT

Q&A

> ICT

1. How are you promoting internet 
accessibility across Mauritius?
In our primary, secondary and tertiary 
level schools, we have IT instruction with 
free access to internet facilities. We have 
introduced computer clubs around the 
country in community centres in almost 
every village.

2. Why have so many companies cho-
sen Mauritius as a BPO destination?
We can assure companies political stability. 
When you leave Mauritius, you can take 
everything with you. We impose no tax and 
we don’t put our hands on your savings. 

3. What are your projections for the 
ICT sector in 2015?
A double digit contribution to GDP. 

Wi-fi island 

In the World Economic Forum’s latest Glo-
bal IT report, Mauritius was ranked second in 
Africa, and 55th out of 139 countries overall 
– just one sign of its commitment to making 
technology a central pillar of its economy.

Today, ICT has overtaken established sec-
tors such as textiles and sugar, contributing to 
around 7 per cent of GDP and employing some 
15,000 people. It has also given rise to Ebene 
Cybercity – a state-of-the-art centre developed 
specially to help the industry flourish.

In particular, the Mauritian Business  
Process Outsourcing (BPO) industry is attract-
ing much international interest. Companies 
already operating in the country include Ac-
centure, the world’s largest consultancy, and 
business services provider Ceridian.    

“Democracy is well anchored in all our insti-
tutions,” says Tassarajen Chedumbrum, Minis-
ter of ICT, on why so many firms are choosing 
Mauritius as a BPO destination.  “We have a 
low tax rate with exemption of duties for the 
ICT sector, and above all we have a population 
which is young, intelligent and speaks both 
English and French.” 

Infrastructure has also played a vital role. 
Fibre-optic cables already connect Mauritius 
to one network which runs from South Africa 
to Malaysia, and another to Madagascar and 
Réunion. In June, it is being linked to Kenya (see 
box) – a major step in boosting connectivity to 
much of the world.

The next goal is nationwide wireless inter-
net access, from beaches to university campuses, 
which is an ambitious objective, requiring 1,200 
hotspots to carpet the entire island. Dr. M. K. 
Oolun, executive director of the ICT Authority of 
Mauritius (ICTA), says the project is already well 
underway. A pilot phase introduced in March saw 
10 hotspots go live. Now, he is looking to build 
upon this with private sector partnerships.

Oolun believes ICT should be the pillar 
underlying all the other sectors in the Mauri-
tian economy.  “For the next generation, ICT 
should be the normal way of doing business – as 
entrenched in the daily life of people as mains 
electricity,” he says. “The advantage of being 
small is that ideas can become widespread in a 
very small period of time.” <<<

>
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       Mauritius’s state-of-the-art infrastructure and young, 
bilingual population have helped the island develop into one of 
Africa’s top centres for ICT. 

M

NEW FIBRE OPTIC CABLE

This month, Mauritius is being connected to 
Kenya via the LION 2 fibre-optic cable – the 
next step in ensuring reliable communica-
tions to the rest of the world, in any weather.  
“From Mombasa, we can connect to other cable 
systems including the East India gateway and 
the EAssy cable, which goes from sudan to 
south Africa,” says sarat Dutt Lallah, CEO of 
Mauritius Telecom. “This connectivity is key 
for the economy.”

British American Investment (BAI) is among 
the largest groups in Mauritius, holding 
investments in many of the island’s biggest 
sectors, from financial services to ICT and 
healthcare. Dawood A. Rawat, chairman of 
its board, explains its strategy to develop 
international ties – in particular with its 
home continent, Africa. 

Four decades after its birth, BAI manages $1bn 
of assets across a multitude of industries – serv-
ing more than 200,000 families through its 
local operations. It has spread across several 
countries in Africa, the Middle East and Eu-
rope, and built a strong business relationship 
with India and China.

However, Rawat believes that the biggest pros-
pects for further expansion are closer to home: 
“Mauritius is a tiny economy which would 
stand to benefit greatly if it could become part 
of a sub-Saharan African common market of 
500-600m people,” he says. 
BAI has already made much progress. The 
group is present in Uganda, Tanzania and 
Rwanda, and, most recently, in South Sudan. 
It also has significant shareholdings in Kenya’s 
biggest life insurer and second biggest bank.
But there is still much to do. For instance, Ra-
wat explains: “alongside our financial services 
businesses we are planning to extend our retail 
business subsidiary, Courts, into the Kenyan 
market. We are establishing a wholesale busi-
ness which will supply goods to the African 

continent – thus operating as a bridge between 
China, India and Africa.”
BAI recently partnered with an Indian ICT com-
pany that wishes to penetrate Africa. It also 
runs a 200-bed hospital that seeks to offer af-
fordable medical care for foreign tourists and 
is innovating in advanced procedures such as 
stem cell treatment.
Rawat warns that Mauritius’s public and pri-
vate sector need to work even better together, 
particularly in developing a coherent strategy 
towards Africa, or risk getting left behind. 
But he is optimistic they can. “Mauritius has 
what it takes to succeed and our political 
leaders will have to move on to higher grounds 
to achieve the ambitious objectives they set 
themselves,” he says.

BAI
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ENVIRONMENT

Mauritius was ranked second worldwide in last 
year’s WHO Air Quality Index and sixth in the En-
vironmental Performance Index, and its political 
stability and cultural diversity differentiates it from 
other destinations. Its “multi-cultural, multi-ethnic, 
multi-religious and multi-lingual population with a 
diaspora from France, Africa, India, the UK and China 
confers a unique historical and cultural cachet to the 
island,” says Desvaux, adding that it also boasts a 
“multi-skilled, multi-lingual, resilient workforce in 
diverse sectors, with a strong sense of entrepreneur-

ship”. Tourism, as he points out, is not just hotels and 
beaches. It is based just as much on the population’s 
involvement, and the integration of more and more 
players in the supply chain to ensure sustainable 
development.

For the investor, Mauritius boasts an open econ-
omy with an extremely diversified economic base, 
which, as Desvaux says, “offers many more opportu-
nities for developing the tourism industry, including 
business tourism or attracting investment into new 
sectors.” <<<

advertorial
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Located just moments 
away from the quiet 
fishing village of Grand 
Gaube on the north 
coast of Mauritius, the 
Grand Gaube hotel 
offers all the leisurely 
tranquility of a true is-
land getaway.

Move to the rhythm 
of island life with local 
musicians and dancers 

at its various restaurants 
and bars. Take a day trip 

around the island to  
enjoy the buzzing 
nightlife of Grand Baie 
or the bustling mar-

kets of Goodlands. Or  
simply relax at the spa 
and crystal clear swim-
ming pools. All the joy 
of real island living can  
be experienced in one  
incredible stay at the 

Grand Gaube.

Warm Mauritian hospitality meets Far Eastern elegance

Location

Nestled on the 

northeast coastline 

of Mauritius, 

Grand Gaube is a 

small fishing village 

where local boats 

bring their fresh 

ocean bounty.luxislandresorts.com



“
Mauritius can become a hub 
for wealth management for 
the Indian Ocean region.

Vaughan Heberden
CEO of CIM

“
We have adopted best 
international practices 
in terms of exchange of 
information. We are on the 
OECD White List, and are on 
the white lists for combating 
both money laundering and 
financing of terrorism.

Xavier-Luc Duval
Minister of Finance
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The Bermuda of 
the Indian Ocean?

As part of a policy of widespread diversifica-
tion, Mauritius kick-started its transformation 
into a world-class financial hub in the 1990s. 
In order to leverage its exceptional strategic 
position to capture the growing trade and fi-
nancial flows into Asia and sub-Saharan Africa, 
the island has placed special emphasis on the 
development of home-grown talent.

This blossoming financial sector has devel-
oped rapidly, offering a portfolio of services for 
investors into the booming emerging markets 
surrounding the Indian Ocean, most notably 
international asset management. Despite being 
a relative newcomer to the industry, Mauritius 
is overcoming strong global competition and 
the aftermath of the global economic crisis to 
emerge as the Bermuda of the Indian Ocean.

Rags to riches
Unusually for a low-tax jurisdiction, Mauritius 
has signed a flurry of double taxation agree-
ments, and the real catalyst for the evolution of 
its financial services sector was its treaty with 
India which made it the dominant channel for 
foreign direct investment (FDI) into the Asian 
country. “This enabled Mauritius to become a 
fledgling international financial centre,” says 
Vaughan Heberden, CEO of CIM, Mauritius’ 
leading provider of consumer credit, adding: 
“It also allowed for outbound investment from 
India into other parts of the world, which ena-
bled the growth of a number of management 
companies and an influx of international 
banks and other financial services”. 

He is both realistic and optimistic about 
what’s to come. “The opportunities that await 
us are to get more involved in providing more 
complex tasks on the fund administration side, 
which means actually doing the asset manage-
ment out of Mauritius. Mauritius can become 
a hub for wealth management for the Indian 
Ocean region and the east coast of Africa.”

The Global Business Sector
Given that the term “offshore” is associated 
more with tax avoidance schemes than reputa-
ble places of business, Mauritius instead chose 
to establish what it calls a Global Business Sec-
tor in 1992, with the aim of attracting foreign 
investment into a wide range of banking and 
non-banking activities. The focus is on incen-
tivising business and openness, and Global 
Business Companies (GBCs) offer investors a 
low tax rate, generous tax credits and free re-
patriation of profits. Plus, an entity holding a 
GBC licence can benefit from the 36 double tax 
avoidance treaties that Mauritius has ratified 

with other countries. By the start of 2011, the 
number of GBCs in Mauritius stood at 25,134, 
including 669 funds.

Mauritius is not an offshore tax haven, as 
Minister of Finance and Economic Develop-
ment Xavier-Luc Duval is quick to point out. “I 
think it’s important to define what a tax haven 
is. We are a deliberately low-tax jurisdiction, 
for local as well as international business,” he 
says, adding that the tax haven label refers to 
secrecy, which is not what Mauritius is about. 
“We have adopted best international practices 
in terms of exchange of information. We are on 
the OECD White List, and are on white lists for 
combating money laundering and financing of 
terrorism”, he adds. 

>
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       After decades of investment in education and infrastructure, 
Mauritius is capitalising on its strategic location to position 
itself as an advanced financial services centre. 
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Shelter from the storm?
This careful positioning has seen the sector 
grow to account for over 10% of GDP. Duval is 
keen to emphasise that without trust, nothing 
else matters. “Our future lies in constructing a 
financial services sector of great repute”, he says.

Rundheersing Bheenick, governor of the Bank 
of Mauritius, says that the island is attractive to 
British financial operators especially to package 
investments going into Africa, and also for build-
ing partnerships with Africans to go elsewhere. 

“Mauritius is the place to structure those invest-
ments and partnerships. There are also deals tak-
ing place into India, and we want to emerge as a 
centre for arbitration. These are all possible areas 
of growth to capitalise on our increasing exposure 
in the global business community”, he adds. 

Bheenick has had the global financial crisis 
to deal with throughout his tenure. “We have 
had banking issues worldwide, especially capi-
tal adequacy issues, but Mauritius has largely 
avoided them”, he says. “The domestic and 
foreign banks here are all well-capitalised with 
an average capital base of 15%. Basel II requires 
8% and Basel III requires 18% by 2020, so we are 
almost there right now, which is primarily top 
quality Tier 1 capital”. 

Taking stock
No financial sector can be taken seriously 
without a technologically-advanced, multi-
asset, multi-currency bourse, and the develop-
ment of the stock exchange has been crucial 
to Mauritius’ reputation. Policy-makers saw 
the banking sector growing quickly, provid-
ing loans to the island’s diversifying economic 
base, and the exchange was created in 1989 to 
provide companies with a platform to raise 
capital and provide investors with new invest-
ment opportunities. 

The development of the exchange parallels 
that of the sector, says chief executive Sunil 
Benimadhu. “We were created in 1989 as just a 
pre-emerging stock exchange. We had a manual 
trading system and only 5 companies initially 
listed. Our market capitalisation to GDP ratio 
was 5%, so it was really a small exchange cre-
ated with a good vision to support the growth 
of the country”.

The exchange went public in 2008, and is now 
fully modernised. It was the first in sub-Saharan 
Africa to move to full automation from trading 
to settlement, and has been driving change within 
the exchange space in Africa in terms of technol-
ogy, infrastructure and governance, leading to it 
being awarded most innovative stock exchange 
in Africa last year by Africa Investor. It is the only 
exchange in Africa – and one of a few in the world 
- that can list, trade and settle transactions in 
several currencies, which makes it particularly 
attractive to the international investor.

Regulating the future
Today more than ever, regulation is at the heart 
of an attractive financial sector. The FSC is the 
integrated regulator for the financial services sec-
tor other than banking, and global business. It 
was established in 2001 and licenses, regulates, 
and supervises the conduct of business activities 
in the non-banking financial sector. Clairette 
Ah-Hen is its Chief Executive, and is clear on 
the FSC’s role. “Investors put their funds in the 
hands of specialists and fund managers who pro-
tect that investment. To carry out an investment, 

you need trust in the system itself. That is where 
Mauritius and the FSC are crucial, because we 
create that framework to ensure trust and confi-
dence in the investors and operators”.

Ah-Hen points to human capital as the pri-
mary selling point for the financial sector. “Mau-
ritius does not have many natural resources, 
minerals, or a huge land mass like Africa, but we 
do have a lot of talent”. To build on this, last year 
the FSC launched the Financial Literacy & Young 
Talent programme for schools and universities. 
“Interest has been building and now students 
want to talk about insurance and investment 
funds. The many young people looking at their 
future are also looking at the future of the coun-
try, which is very important”, she says. 

There remain challenges. Digital connectiv-
ity with Africa is still developing, and air access 
cannot yet match other hubs like Singapore or 
Dubai. With the continued demand for growth, 
the need for constant innovation to compete 
internationally and rival the financial centre 
islands of the Caribbean, the Channel and be-
yond, Mauritius will need all the talented young 
people it has.

How is Mauritius capitalising 
on its alignment with Africa?
Anyone investing in Africa is aware 
of the challenges, but we can be 

the route for investment. We are 
more than a fiscal set-up. Our 
definite laws, communications and 
excellent education are the obvious 
benefits to setting up here when 
routing an investment. 

Xavier Luc Duval
Minister of finance  
and economic development 

What are your objectives for the 
sector?
Banking worldwide is now trying 
to protect balance sheets. Our 
quality of capital means our banks 

can look at expanding operations 
overseas.

What is the BoM’s role in posi-
tioning Mauritius as a regional 
financial centre?
Ensure stability, adjust inflation 
and encourage affordable access. 

Rundheersing Bheenick
Governor of the Bank of Mauritius

How can Mauritius attract inter-
national investors?
Through continuous dialogue 
between operators, regulators, and 

policymakers.

How can Mauritius and the FSC 
lead Africa’s economic take-off?
We believe in free enterprise. 
To encourage investment, you 
should not have foreign exchange 
controls.

What is your vision for CIM?
We intend to become the predomi-
nant financial services force in the 
Indian Ocean region.

How can Mauritius strengthen 
its links with the UK?
We need to work quite hard with 
the authorities in the UK for them 
to understand exactly what Mauri-
tius is and what it offers and dispel 
the notion that it is some kind of 
tax haven.

Clairette Ah-Hen
Chief executive of the
Financial Services Commission (FSC)

Vaughan Heberden 
CEO of CIM

Q&A Industry voices



Sugarcane is about more than 
just sugar: it can produce 
electricity, bioethanol, fertilisers, 
food-grade CO2 and medicines.

“
Our 
philosophy 
is based 
on sustainable 
development: 
environmental, social 
and economic.

Jacques M d’unienville
CEO of Omnicane
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Attracting top international universities to its shores and with 
its healthcare industry growing fast, Mauritius is beginning to 
realise its potential as a regional knowledge hub.

The Mauritian textiles 
industry is embracing 
its new role as a 
producer of value-
added end products.

Creating prosperity through knowledge  

Rebirth of an industry

Writer: Keyur Patel

Education and healthcare are the two key are-
as that would strengthen Mauritius’s ties with the 
rest of Africa, asserts Dawood Rawat, director of 
British American Investment in Mauritius (BAI).

By the end of 2012, there will be an estimat-
ed 2,000 foreign students in Mauritius – from 
Africa, the Indian Ocean basin, and, increas-
ingly, from Europe. The government aims to 
increase this to 100,000 in the next decade. 

“We are all aware of the economic benefits, 
in terms of multiplier effects. Foreign students 
will create lots of jobs in Mauritius,” says Nitin 
Pandea, director of emerging sectors at the 
Mauritian Board of Investment (BOI). “But we 
have to ensure quality and standards. We want 
to become the leader in this part of the world 
for higher education.”

The UK’s Middlesex University has already 
set up on the island, with institutions from 

In 2005, the Mauritian textiles industry faced 
what could have been a crippling setback. With 
the abolition of a quota system that governed 
its exports to US and EU, the sector – employing 
some 75,000 people – seemed set to suffer.

Yet after a 12 per cent drop, exports bounced 
quickly back, jumping by almost a quarter in 
2006, demonstrating the industry’s resilience.

Quick-thinking Mauritian textile suppliers 
recognised that they would not able to compete 
on price with rivals from countries such as Paki-
stan and Bangladesh. To survive, they had to rede-
fine their strategy by moving up the value chain.

Ahmed Parkar is chief executive of Star 
Knitwear, a textiles group which exports 40 per 
cent of its products to the UK, supplying popu-
lar stores including Topshop and River Island. 

He explains: “today there are about 12-15 
large companies in the textile industry, control-

France and the US to follow. The attraction for 
African students is clear: rates will be around 
a third cheaper than abroad, but the quality of 
education the same. 

There is also growing demand for medical 
tourism. In 2011, almost 15,000 patients came 
to Mauritius for medical and cosmetic treat-
ment. “We have become a leader in cardiotho-
racic surgery and we are sharing that expertise 
with African countries,” Pandea says. 

Rawat believes that the Mauritian health-
care industry has much more to offer the con-
tinent. “By the end of this year we – [the Apol-
lo-Bramwell hospital, managed by BAI] – will 
have launched a major campaign in Africa to 
promote the availability of the excellent medi-
cal service we offer,” he says. “We have to create 
a level of care indistinguishable from the first 
world, at third world prices.” 

ling about 90 per cent of total exports. In most 
cases these companies are fully integrated – the 
whole premise of our business”. 

Star’s progress reflects the changes the in-
dustry has made of late. “We have designers 
in-house and we create our own ranges,” Parkar 
says. “We are fully equipped to deliver to buyers 
a product which they can buy off the shelf and 
have in their shop within a month.”

Nicolas Maigrot, chief executive of Ireland 
Blyth, one of Mauritius’s largest business 
groups, believes that for the sector to develop, 
textiles producers need to focus more on pro-
ducing niche products. He also stresses the 
importance of fast and reliable transporta-
tion: “A lot of companies today in Mauritius 
work with a very quick turnaround of orders. 
Airfreight from Mauritius is competitive with 
China and Bangladesh.”

Foreign students will 
create lots of jobs, 
but we have to ensure 
quality – we want to 
become the leader in 
this part of the world for 
higher education.

”

>
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Ahmed Parkar
CEO of Star Knitwear

Q&A
1. How did the textiles industry in 
Mauritius evolve?
Initially, the fabric came from the Far 
East. We cut and made the garments and 
re-exported them. Our value addition was 
minimal. But by the late 80s, investments 
were made in dye houses and fabric mills 
and a whole base started to appear. 

2. How did it influence other industries?
In the textile industry you learn import, 
export, banking and everything that you 
need to know in a real economy. It’s a very 
good training ground and it built a skill 
base which could then be translated into 
other industries.

3. How have you changed in recent 
years?
From 2000 onwards more spinning mills 
were added, and design and product deri-
vation was introduced. This increased our 
capacity to charge more and go further up 
the value chain. 

Though sugar is no longer Mauritius’s dominant export, sug-
arcane still covers almost half of the island. Now, producers 
are beginning to exploit the by-products of this versatile crop, 
which is showing big promise in industries from renewable 
energy to pharmaceuticals.

Green energy

When Mauritius became inde-
pendent in 1968, sugar represented 
more than 90 per cent of exports. Today, 
it accounts for just about 2 per cent of GDP.

Yet although the economy’s dependence on 
sugarcane has shrunk, the crop, which covers 
more than 40 per cent of the island, is far from 
insignificant. 

Jacques M d’Unienville is chief executive of 
Omnicane, the only big Mauritian company 
that focuses solely on the sector. In 2009, the 
EU-ACP Sugar Protocol – an agreement that set 
guaranteed import levels with the EU – came to 
an end. This, he said, left the industry facing a 
36 per cent drop in prices.

But while Mauritius still produces around 
600,000 tonnes per year, sugarcane today means 
more to Mauritius than just sugar. One of its by-
products, bagasse, can be used to produce elec-
tricity. Omnicane launched a 90MW facility in 
2007 to exploit this energy source. According to 
d’Unienville, the facility now produces more than 
20 per cent of the island’s energy requirements.

Another possibility for expansion, he says, is 
in molasses – another by-product – which can 

be transformed into bioethanol, fertilis-
ers and food-grade CO2. Moreover, he 

adds: “Quite a lot of medicines can be de-
rived from sugar cane, including paracetamol. 
There are several applications that integrate 
the sugar industry with the pharmaceutical 
industry and we are looking to move in this 
direction within the next three to five years”. 

The potential environmental benefits are 
promising: Brazil, the world’s biggest producer 
of energy from sugarcane, has experienced a 
substantial reduction in carbon emissions. 
Mauritius may not yet have access to such 
advanced agri-industrial technology, but it 
hopes to learn from and emulate the South 
American model.

>

BOX OMNICANE COMPANY

Born in 2009, Omnicane, which is listed on the London 
Stock Exchange, builds upon a sugarcane group that traces 
its origins back to the 1850s. Its main activities today in-
clude producing refined sugar – around a quarter of Mau-
ritius’s output – and generating energy from bagasse and 
coal. In a project tipped to start around June 2012, the 
company is partnering with a Kenyan firm to develop the 
sugar cane cluster in the country. “It’s a very important 
step for us to move out of Mauritius and expand into Af-
rica, says d’Unienville. “Africa needs power and East Africa 
has a huge sugar deficit.”

Nitin Pandea
Director of emerging sectors at the 
Mauritian Board of Investment (BOI)

Mauritius. 
Where kindness
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